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FOREWORD

It is a very great pleasure for me to draft this prologue to the publication which has 
been produced as one of the major outputs of the 3 Economy+ project, coordinated by 
a team led by Dr Miguel Ángel Montero, of the University of Granada’s Department 
of Statistics and Operational Research. 

Academic cooperation projects of this kind are an important part of the Univer-
sity of Granada’s internationalization strategy. They offer an excellent opportunity 
to progress towards institutional objectives in innovative policies, offering enhanced 
quality of provision to our students, as well as an important framework for developing 
closer inter-institutional ties with other universities, for sharing best practice and for 
peer learning with our partners. 

In this particular case, the project addresses a number of issues which are priorities 
in the Erasmus+ programme and hence of central importance for the universities of the 
future. It aims to enhance the employability of students in the disciplines of Economics, 
Tourism and Marketing, through a variety of actions, including international work 
placements, shared virtual course work, short intensive programmes, all of which in 
turn promote language skills amongst the students involved. 

The project has thus been a test bed for the blended mobility initiatives which 
will form a part of the new 2021-27 Erasmus programme, by implementing a COIL 
approach: collaborative on-line international learning, through activities co-designed 
by academic staff from the three partner institutions, and then implemented with 
students from all three, on-campus locally, on-line, and then with a short physical 
mobility (through intensive programmes held at partner institutions). This kind of 
mobility is of course designed to promote international activity for students who are 
often unable to participate in traditional, longer mobility programmes for personal 
or financial reasons, and is thus highly inclusive in nature. 

The project has further promoted intersectoral mobility of students in the form of 
international work placements or internships. It is a given that students benefit greatly 
during their undergraduate and postgraduate programmes from work-based learning, 
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in an authentic environment, in industry, business or in the public and third sectors, 
provided of course the activity carried out is well designed with learning outcomes 
related to their study programmes, and with sufficient and appropriate tutorial support 
both from their universities and from their workplace. When these placements are 
international, students are able to add to the learning outcomes, those generic skills 
which are closely linked to international mobility in general: language, cultural and 
intercultural skills, personal initiative and autonomy, adaptability, amongst others. 
And in this case, the project has also piloted on-line work-based learning, during the 
health crisis, paving the way for the future, which will undoubtedly also favour virtual 
placements. 

But perhaps the most outstanding and differentiating feature of this project, funded 
by the Spanish national agency (SEPIE) and coordinated by the University of Granada, 
is the attention it has paid to the socio-economic environments of the three partner 
institutions. As the project itself insists, one of the major aims has been to bring new 
opportunities to groups of students in socio-economically disadvantaged regions of 
the European Union: Malta, the Portuguese Alentejo, and the Autonomous City of 
Melilla, a Spanish enclave on the Northern coast of Africa. 

For the University of Granada, it has been a source of considerable satisfaction 
to have our Melilla campus act as coordinator in a European project of this kind for 
the first time ever. The University is keenly aware of its importance as a driver of 
socio-economic development for the city, through the provision of higher education 
for the growth of the younger generations in a series of carefully selected programmes 
linked to sectors of strategic interest. This project has built on that approach, offering 
learning opportunities in the areas of Economics, Tourism and Marketing, all of which 
are key to the city’s future development. 

3Economy+ has thus been an innovative initiative for its three partners, their 
academic staff and their students. And this publication is yet another positive outcome. 
Over the years, the Erasmus programme in its successive incarnations has funded a 
large number of collaborative projects of this kind, producing excellent innovative and 
impactful resources, materials, training, conclusions and policy recommendations. All 
too often, however, projects have lacked strong dissemination policies, thus hindering 
their true final impact, something which this publication aims to remedy. 

The international project team, led by Dr Miguel Ángel Montero, is to be con-
gratulated for their hard work and for the excellent outcomes of the project, for their 
students, for academic colleagues at each of the three partner institutions, for their 
immediate socio-economic contexts, and for the broader higher education community 
participating in the multiplier events, and reading this publication. 

dorothy Kelly

Vice Rector for Internationalization
University of Granada 



The members of the 3Economy+ Project would like to present a publication of best 
practices already in place at the project partners in terms of international business, 
marketing and tourism, in the international procedures related to each of the con-
texts in which this project is focused. We think it will serve as a useful instrument to 
increase economic cooperation among the three regions involved and collection of 
best practices in the field of business, marketing and tourism, being this our objec-
tive. The publication consists of 14 chapters structured in 3 sections, where we 
address how to improve in the management of European projects, from our point 
of view, how to enhance the profile and training of the 3Economy+ project students 
and how to improve the blended learning, since with all the material that has been 
generated in this project we intend to create a MOOC so that it is available for free 
and open to anyone interested in content in the areas we have worked on. All of it, 
is the result of our experience during years of work, but also, basically, because of 
the participation in this project, in which we only intend through a quick reading to 
show our ideas of how to face each of the topics that are exposed. Maybe not every 
reader agrees with the content, but these are the sensations that each author has 
reflected. This project was selected in the 2017 call for proposals within the KA2 
Action - Cooperation for innovation and exchange of good practices, more specifi-
cally, in Action KA203 - Strategic partnerships for higher education.
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